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OVERVIEW

Persepolis Investments is a sophisticated, boutique investment manager focused on high-end,
value-add luxury real estate opportunities primarily in the Spanish market. Its approach to real
estate investing is highly active, from sourcing and acquisition of assets to transformation,
operations, and sales. The company has three new, highly elevated residential projects in Madrid,
Spain, and is looking to help drive sales and international visibility through a targeted, strategic
campaign across the Americas, the UK, and Europe. Relevance will execute a strategy that
targets the global buyer market, while elevating Madrid as the next big destination for luxury
investors.

There are few opportunities in the world to live a comfortable, modern, highly amenitized life in
a palace, but Sagasta 27 offers just that with 15 total residences. Rather than branded
residences, this development in Chamberi brings a different kind of cache that is supply-
constrained by history. Sagasta 27 is a late-19™" Century palace previously owned by a single
family and redesigned by Touza Arquitecos and Lazaro Rosa-Violan Studio, the property marries
marble, oak, and high ceilings to create a grandeur that is irreplicable—and seeks buyers who
want to set themselves apart from the trends and live in timeless elegance and peaceful
environs.

GOALS

Relevance International will support all communications, editorial, and media opportunities,
project announcements, and creative ideas to maximize exposure for Sagasta 27, with the aim of
accomplishing the following:

e Support increasing sales velocity across the property.

e Increase visibility for the project in top international media and in the minds of luxury
property consumers.

o Generate a consistent steam of media opportunities, including features and interviews

e Build up the Madrid luxury market as a go-to destination for (U)HNWIs.

e Create buzz around Madrid more broadly as Spain and Europe’s new go-to destination,
and Chamberi as the charming neighborhood in Madrid that buyers may not have had on
their radars.

e Continue to build a position for the property as a leading global example of value-add
luxury development—particularly unique for being a historic palace.

e Position the project as a global exemplar in thoughtful historic redevelopment and
redesign.

o Position the residences as connected to a timeless sense of elegance, peace, and repose
in the heart of a major metropolis.

e Show that modern comfort can coexist with historical flourish at Sagasta 27.

o Prevent, mitigate, and/or manage crises and messaging risks in the market.



MESSAGING
Relevance International will engage in a strategic communications campaign that relies on the
following messaging pillars:

Lifestyle: Highlight that sophisticated amenities and seamless living that paradoxically
embrace the leisure of the past.

History: Palatial Living: No one is making more 19t"-Century palaces, and residents have
access to a lived experience that few will experience.

Peace and Location: The property is at the center of one of Europe’s most desirable cities,
but set on a quieter, residential area a stone’s throw from Salamanca and some of the
more lively neighborhoods.

Investment: The property is a financial investment in an appreciating asset in an
increasingly popular market—and the developer has brought viability to a challenging
space.

Design: The building is for the lover of culture and tradition, and it is trophy asset in the
truest sense of the phrase.

Boutique Luxury: There is very limited supply within a truly unique property.

TACTICS
Relevance International will engage in the following tactics, among others, to achieve the above

goals:

Strategy and Story Development: Actively update and explore unique, building-specific
topics and media moments to highlight.

Proactive Media Relations: Provide proactive media relations, including strategic exclusives
and project promotion. To build buzz, we will get creative and ideate around enhancing
the property brands.

Profiles and Features: Secure positive profile and features of coverage of Perspolis and the
property team, as well as features on the project.

Trend Stories and Newsjacking: Source media opportunities, including broadcast, for expert
positioning, industry and market trends, and thought leadership, both working Sagasta 27
into existing narratives and establishing new trends in the market that benefit sales.
Reactive Inquiries: Field all media opportunities and monitoring press and clip coverage
reports.

Announcements and Press Releases: Position announcements optimally, develop press
releases, secure exclusives and wide coverage, and respond to media and external
inquiries.

Influencers: Work with local influencers in target markets across the world to reach
diaspora audiences and international buyers.

Creative Partnerships: Develop value-adding partnerships with brands based in target
global markets.

Press Trips: Organize group and individual trips with top-tier media to secure individuated
and needle-moving coverage across the world.

TARGET AUDIENCES
Relevance International will target the below:



e (Ultra)-high-net-worth individuals: Focused on the Americas, UK, and wider Europe, with
an additional focus in the Americas on Latin American investors, as well as owners with
global portfolios of properties

o High-end residential property investors: Individuals seeking premium opportunities with
significant returns.

o Executives: C-suite leaders that may have business ties to Madrid as Spain’s investment
capital.

¢ Generational wealth builders: Families and individuals managing legacy assets and
seeking sustainable growth opportunities in an appreciating market.

o Family offices: Private wealth management entities representing affluent families seeking
growth-oriented assets

e Spanish Diaspora: Frequent travelers to Madrid with ties to the region looking for second
and third homes — frequent visitors with ties to the region whereby we are helping to
convert hotel guests to home buyers.

¢ Art and History Lovers: HNWIs that enjoy the classic things in life, seeing themselves set
among rare bookshelves and Impressionist painting rather than chasing the latest trends.

o Pied-a-Terre Buyers: While there are some larger residences, most embrace vertical
space within modest square-footages, perfect for single buyers and pied-a-terre owners
who want something different.

CREATIVE IDEAS

Partnerships, events, and creative ideas can be key elements to building buzz for Sagasta 27
elevating the development’s profile and driving sales velocity.

Relevance International will plan and coordinate partnerships and experiences that create media
and consumer moments — looking at target audiences and meeting their lifestyle needs in fun
and useful ways that build buzz:

e Persepolis Roadshow:
o Take the Persepolis and brokerage teams on the road to meet with media and
buyers in key cities such as New York, Miami, Buenos Aires, Mexico City, and
London to engage directly and create buzz for Persepolis’s three properties.

e Press Trips:
o Invite the world’s leading journalists to sample the industry-leading residential
projects from Persepolis and lifestyle offerings in Madrid.
o of reciprocal clubs.

e Luxury Car Fleet:
o Partner with a local top luxury dealer to provide house luxury cars accessible via
the valet, especially if not all properties come with in-house parking.

e Global Influencer Event:
o Invite leading global lifestyle influencers to a launch event for Palacio Torre-
Almiranta residences.
= Ex: Ria Michelle (Miami) - lifestyle influencer


https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Friamichelle%2F&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074576781%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=Zb0Zf%2BAE3UUKvmREhbTynVbgQMOYpmAW%2FoVDj79V4xE%3D&reserved=0

= Ex: Jennifer Hasbun (Miami) - travel and luxury influencers
= Ex: Kate Bartlett (US) - luxury influencers
= Ex: Christine Tran Ferguson (US) - family luxury influencers
= Ex: Sarah-Louise & Christopher Phelp (UK) - luxury travel, lifestyle and
interior design influencers

= Ex: Ari Reid (UK) - luxury real estate and food influencer
= Ex: Tim Phillips (UK) - luxury real estate influencer

Interior Design Collaboration:

o Partner with a renowned brand to design a collection of residences or a common
areas to add some understated brand cache.

=  Ex: Armani Casa
» Ex: Fendi Casa
= Ex: Missoni Home

Art, History, and Design Collaboration:
o Partner with a gallery in Madrid for a rotating art collection within Palacio Torre-
Almiranta.
= Ex: Alvaro Alcazar
= Ex: Casado Santapau
= Ex: Fernandex Braso

Bodyspace:
o Offer residents access to the brand’s singular performance-optimizing fitness
programs, which personalize everything from the workout to wellness routine to
products. Relevance works with Bodyspace, so could facilitate an introduction.)

Frette Linen Library:
o For a palatial lifestyle, residents can have access to the best-of-the-best quilts,
throws, sheets, bath, and more. Partner with Frette to give Sagasta residents
exclusive in-house options to choose from. Relevance has a relationship to Frette.

Schumacher X Sagasta:

o Partner with this leading wallpaper design brand Schumacher to give Sagasta
residents an exclusive opportunity to personalize their residences in royal fashion,
for example use of the Queen of Spain design, which is one of their most
exclusive and expensive. Relevance has a connection to Schumacher.

Taschen Library:
o Collaborate with Taschen or similarly high-end art book brand to stock the library
with art and design books on palaces and castles, Spanish architecture, and art.
Relevance can facilitate an introduction.

SAMPLE TARGET MEDIA
The below represent target media outlets and are a representative sample. Each pitch will have a
tailored media list geared toward the stories Relevance International seeks to place:


https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Fjennifermhasbun&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074606673%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=d8z%2FEBguxCziEtNqjeRzAG%2BMgc5baPgk1E64NKNF7EM%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Fkatee.bartlett%2F&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074623804%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=3mtyeIDxse6M6H%2F3j%2BwSgWFfbNhiKbi2mB8yw4nxM4M%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Ftourdelust%2F&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074634089%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=%2FQlR0I3v0CTjTwPSRfs%2BgH99aALug7FlQpT0zJsOfq8%3D&reserved=0
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https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Farireidproperty%2F%3Fhl%3Den&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074652418%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=5i3jJ%2B3jamrI0gbhBIq4x1lOjgsIGBJwml%2B8JcMbjcQ%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Ftim_prime_property%2F%3Fhl%3Den&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074661579%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=XsxYuawtpo390dz%2FxaYLWcVHL5AjSqfB2Zrlaq1y%2F7E%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.armani.com%2Fen-us%2Farmani-casa%2Fexperience%2F&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074677262%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=HISUNCpIeJirhRUuVZwsk996Ka3%2B3CQT%2BeMlTaz4OcA%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.fendicasa.com%2Fen%2F&data=05%7C02%7CSarah%40relevanceinternational.com%7Cda9770d676b8457dc52108dd36a99076%7C3d717718abef40bc9f156fa6c1bc425d%7C1%7C0%7C638726824074685807%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=ml9mqcEtGFpVJtQPPWY5M%2FclOG6rZb2xymr844wEZ8U%3D&reserved=0

us

The New York Times
Wall Street Journal
Mansion Global
Bloomberg/Pursuits
CNBC

Fox Business

USA Today

US News

Fast Company

Inc.

Axios

Business Insider
Forbes

Fortune
Barron’s/PENTA
Reuters

MarketWatch

Worth

Architectural Digest
Architectural Record
Dezeen

Designboom
Wallpaper

Azure

Interior Design Magazine
Galerie

Yahoo!

Architect’s Newspaper
Archinect

ArchDaily

Commercial Observer
The Real Deal

CoStar

ConnectCRE

GlobeSt.
Multi-Housing News
REBusiness
Engineering News-Record
Building Design + Construction
Bisnow

Domino

Dwell

Entrepreneur

Luxury Daily

JustlLuxe

Robb Report

Modern Luxury

World Property Journal

El Mundo

New York Latin Culture
Miami Indulge (Miami Herald)
Brickell Magazine

Ocean Drive

Cultured

PERE

IREI

Modern Luxury Miami

South Florida Business & Wealth
Miami Living

City & Shore

Daily Business Review

South Florida Business Journal
Miami Herald

South Florida Sun Sentinel
South Florida Agent Magazine
Haute Living Miami

Austin Business Journal

Texas Observer

Texas Realtor

The Real Daily

Los Angeles Business Journal
California Real Estate Magazine
Los Angeles Times

Crain’s New York

LA Style

LA Confidential

Dujour

Maxim

Dolce Magazine

La Opinién



Mexico

El Nuevo Herald

Architectural Digest Mexico and
Latin America

InMexico

Mexico Business News

Robb Report MX

El Universal

ihola!

El PAIS América

CNN en Espaiol - Mexico City
Bureau

Milenio Diario

La Jornada

The Yucatan Times

Real Estate Market

Mujeres Publimetro

SDP Noticias

Forbes Mexico

Entremuros

ArchDaily México

Central and South America

Bloomberg Linea
Casa Vogue
Forbes Argentina
Forbes Ecuador
Forbes Latam
Forbes Paraguay
Forbes Uruguay
Robb Report Brazil
Clarin

La Prensa

Epoca Negdcios
Tendencia Hombre
La Nacién Revista

América noticias - Tercera Edicion

El Diario La Prensa

Mexico News Daily
Gato Pardo

Chic Magazine

InStyle Mexico

ELLE (Mexico)

Harpar’s Bazaar Mexico
Time Out Mexico
Quien

Vogue Mexico

Letras Libres

Luxury Magazine Mexico
Mexperience

Mansion Global

PERE

International Living

El Universo
Expreso
Agencia EFE - Asuncién Bureau
El Pais

El Observador
MSN Brazil
Globo.com
Agora Sao Paulo
El Comercio

La Republica
Diario Gestion
Viva
Architector
Publimetro Peru


https://app2.cision.com/#/influencers/outlet_1051031?backTo=search
https://app2.cision.com/#/influencers/outlet_426969?backTo=search
https://app2.cision.com/#/influencers/outlet_156961?backTo=search
https://app2.cision.com/#/influencers/outlet_971953?backTo=search

UK

Metrépoles

O Globo

Gazeta do Povo
Caras

Diario do Nordeste

The Financial Times
Country & Townhouse
Luxury Lifestyle

The Times

Town & Country
Billions Luxury Portal
The Sunday Times
Robb Report
Highsnobiety

The Telegraph

House & Garden
Luxury Briefing
Sunday Telegraph
Tatler

Estates Gazette

FT How to Spend It
Living Etc

Prime Resi

FT Weekend

Elle Décor

Property Week

Times Luxx

Vogue UK

Property Investor News
The Times mag
Vanity Fair

Property Wire

The London Magazine
Elle

Vistazo

Sunday Times Travel
Square Mile

Harper's Bazaar Magazine
Conde Nast Traveller
Mayfair Times

GQ

Knightsbridge Times
Tatler

Food and Travel

Press Association
PRESTIGE

TTG Luxury

Travel Weekly

The Week

Esquire

Reuters

The Spectator

Lusso

Evening Standard
Monocle

Inside Luxury Travel
Building Magazine

The Construction Index Magazine
Construction Management Magazine
Construction News
Architects Journal

Construction Enquirer
Planning & Building Control Today


https://app2.cision.com/#/influencers/outlet_469699?backTo=search
https://app2.cision.com/#/influencers/outlet_184161?backTo=search

Europe

e Die Welt Deutsche Welle

e Gstaadlife Magazine Der Bund

¢ France Inter Deutsch Magazine
e Die Zeit Weber Verlag

e Food and Wine Rai

e France 24 Italia

e Der Tagesspiegel Handlesblatt

e Arch Daily Foodie.CH

e France3 Mein Brautkleid

e Frankfurter Allgemeine Zeitung Le Monde

e Designboom Canale 5

e Le Parisien Meine Brautfrisur
e Sliddeutsche Zeitung Les Echos

e  World Architects Il Sole 24 Ore

e L'Architecture Milano Finanza

¢ BR24 Bild der Frau

e Blick Numero

e d'Aujourd'hui SSG/ SSR

e AD Magazine Le Figaro

e ARD Borsen

e 20 Minuten e SFR1 - Schweizer Radio und
e RTL e Fernsehen

e Basler Zeitung e 20 Minutes

e Dezeen e Sunday Times Ireland
e Albe Editions e Expressen

e Deutschlandfunk e RTS

e Neue Zircher Zeitung e FEurope 1l

e La Repubblica e EuroNews

Column pitching will also be an ongoing initiative to secure profile opportunities, spotlight the
amenities at Sagasta, and showcase the available units. Column outreach will include, among
others:

Mansion Global “The Insiders”

Mansion Global “Neighborhood Notes”
Mansion Global, “Listing of the Day”
Upscale Living Magazine “Profile Section”
Barron’s PENTA “20 Minutes With”
Architectural Digest “On the Market”
ARTNews “Newsmakers”

New York Times “36 Hours”



PR CALENDAR - Sagasta

This is meant to act as a roadmap for our pitching; it is a living document that will shift with the

market and project’s needs. We will also add in listing announcements as needed or as available.

Target

Date

Details

Market(s)

TBD Public Sales Announcement | Announce the Exclusive Targets: | All
Announcement for Sagasta launch of sales and
Sagasta. Include us
limited renderings Forbes, Robb
and hold most for Report, Barron'’s
subsequent PENTA
exclusives.
UK/EU
Financial Times,
The Times, The
Telegraph,
TBD Construction Announcement | Press release on the | Target Outlets: All
Financing construction
Announcement financing Americas:
announcement and | Bloomberg,
details for Sagasta, | MarketWatch
pending the sale of
two more UK/EU:
properties PERE, Prime Resi
January 21 | Paris, Spain Trend Pitch - As Barcelona gets Target Outlets: All
General increasingly more
crowded with Americas:
Americans, US Forbes, Robb
buyers are looking Report, Upscale
to underappreciated | Living
Madrid for its old
European charm UK/EU
and more Financial Times,
cosmopolitan The Times, The
sophistication. Rake Square Mile
January 21 | FT HTSI Property | Editorial Sagasta offers 15 Run date: March UK
Special Issue Calendar exclusive unitsin a
Opportunity preserved historic

palace in Madrid,
combining historic
charm with modern
luxury in a prime
location.




January 27 | Luxe Interiors and | Feature Pitch Pitch Persepolis’ Run date: uUsS

Design Trends in on Sagasta strategic May/June
Building, Design + refurbishment of its
Renovation Issue projects,

highlighting how the
renovation adds a
modern twist while

keeping the
integrity of each
building’s history.
January 27 | Own a Piece of Feature Pitch Highlight the Target Outlets: USs, UK/ EU
History on Sagasta building’s historic

significance: Built in | US

1893 as a palace for | ArchDaily,
Viscount Torre- Metropolis,
Almiranta, this Building Design +
project is a modern | Construction,
take on a historic

landmark. UK/EU
AD Magazine,
Dezeen, The
Telegraph,
Monocle
February 3 | Spain’s Proposed Newsjacking - | A guide for Target Outlets: UK/EU
Tax on Non-EU Spain is international Financial Times,
Property Buyers: considering a buyers—explaining | The Times, The

What It Means for | 100% tax on the proposed 100% | Telegraph
the Luxury Market tax, who it will

property . .
purchases by mpact, {md hoyv ’|t
aligns with Spain’s
non-EU . ..
. housing crisis
residents. strategy. The focus
could be on how
luxury real estate
buyers can still find
opportunities within
the evolving market.
February 3 | FT HTSI Design Editorial Sagasta blends Run date: October | UK
Issue Calendar historic architecture
Opportunity with modern luxury,
offering 15
exclusive units in a
preserved palace in
Madrid.
February 3 | Global Brands Trend Pitch - Madrid will soon be | Target Outlets: All
Have Set Their General home to SLS’ first
Sights on Madrid project in Europe uUsS

and Banyan Tree's




first branded
residence,
positioning the city
as a luxury hub for
esteemed brands

Wall Street
Journal, Mansion
Global, Hospitality
Net

eager to engage US, | UK/EU
Latin American, UK | FT HTSI, The
and EU buyers. Times, The
Telegraph
February Spain’s Proposed Trend Pitch - Newsjacking - Spain | Target Outlets: UK/ EU
10 Tax on Non-EU General is considering a
Property Buyers: 100% tax on Financial Times,
What It Means for property purchases | The Times, The
the Luxury Market by non-EU Telegraph
residents. A guide
for international
buyers—explaining
the proposed 100%
tax, who it will
impact, and how it
aligns with Spain’s
housing crisis
strategy. The focus
could be on how
luxury real estate
buyers can still find
opportunities within
the evolving market
February Adapting a Historic | Feature Pitch Pitch the Target Outlets: All
10 Palaces for Modern | on Sagasta transformation of
Living Sagasta 27 from a Americas:
historic palace toa | Forbes, New York
modern amenitized | Times, Wall Street
oasis. Journal, Robb
Report Mexico
Include exclusive
images and pitchan | UK/EU
interview with the Tatler, Suitcase
designers. Magazine, LUXX
Magazine
February Madrid: Luxury Trend Pitch - For UK and Target: UK/ EU
13 Living and Smart General European UHNWI
Property buyers who want to | The Times,
Investment for immerse themselves | Monocle,
Europeans Who in Latin culture L'Officiel

Love Latin Culture

while enjoying the
perfect blend of
vibrant




cosmopolitan living,
Madrid is the place.

February Luxe Interiors and | Editorial Position Madrid as | Run date: uUsS
18 Design “On Calendar the leading July/August
Location” - Opportunity European hub for
Showecasing luxury residential
Outstanding development.
Destinations Highlight how the
Across The region, traditionally
Country Issue known for
vacationing among
US travelers, is now
attracting those
looking to invest in
Europe.
February Madrid’s Luxury Trend Pitch - The robust luxury Target Outlets: All
24 Boom General development across
Madrid is Americas:
transforming the Mann Report,
city into an Mansion Global,
international hub Cultured
for design, luxury, Magazine, Vogue
and innovation, with | Mexico
Persepolis leading
the charge UK/EU The
Evening Standard,
Homes &
Property, Tatler,
HTSI - Financial
Times
February Palacio Torre- Announcement | HOLD FOR Target Outlets:
25 Almiranta ANNOUNCEMENT
Residence Acquires Americas:
its Work License CityBiz, PERE
UK/EU:
PrimeResi,
March 3 FT HTSI Property | Editorial Sagasta is a rare Run date: UK
Special Issue Calendar property in Madrid, | November
Opportunity offering 15

exclusive units in a
preserved palace,
blending modern
luxury with historic
significance.




March 3 Apartment Editorial Pitch Madrid as a Run date: June uUsS
Therapy Ready, Calendar prime region for
Set, Jet Issue Opportunity high net-worth
buyers looking for a
pied-a-terre in
Europe.
March 4 High-End Luxury Trend Pitch - Thanks to its Target Outlets: US, Latin
Buyers are General historic America
Increasingly architecture, lively | Americas:
Looking for nightlife, and Business Insider,
Properties in their growing luxury El Diario, Nuevo
Ancestral sector, many Latin Herald, El
Homelands Americans are Universal
investing in Madrid
for a European
foothold in their
real estate
portfolios.
March 5 Bloomberg Real Editorial Put forward Run date: uUsS
Estate Issue Calendar Persepolis to June/July
Opportunity comment on the
residential real
estate market in
Europe and how
Madrid is a booming
destination to own a
home rather than
just vacation.
March 18 The Royal We: Feature Pitch For some design Target Outlet: All
Castle Turned into | on Sagasta enthusiasts, the
a Boutique home itself is a Americas:
Residences valueable piece of Designboom,
art, and living in a Dwell, Mansion
palace is a true Global, The
collector’s item. Architectural
Review,
This will be a deep | Architectural
dive into how the Digest, Forbes
deal, design, and Argentina
building came
together, and would | UK/EU
feature interviews Wallpaper*,
with the developer. | Design Week
April 1 Inman Luxury Real | Editorial Put forward Run date: July uUsS
Estate Issue Calendar Persepolis to
Opportunity provide expert

commentary on the
residential market in




Europe and why
Madrid is shaping
up to be a prime
investment
destination for
American buyers.

April 7 The Historic Feature pitch Showcase the Target Outlets: All
Delights of on Chamberi artistic and cultural
Sagasta's significance of the Mansion Global,
Neighborhood Chamberi Condé Nast
neighborhood. Traveler, Barron's
PENTA,
UK/EU
The Times Luxx,
Country &
Townhouse, The
Sunday Times
Style, Esquire
April 14 Leaving Room for | Feature pitch Put forward the Target Outlets: All
History on Sagasta strategic design
details at Sagasta Americas:
and how this Metropolis,
represents the Architectural
seamless harmony Record, The
of past and present. | Architect’s
Newspaper
UK/EU
The Economist,
Financial Times,
The Times, City
AM, The
Telegraph
April 28 Madrid is the New | Trend Pitch - International tech Target Outlets: All
San Francisco General and entrepreneurs
are flocking to Americas:
Madrid, sparkinga | Wall Street
boom in luxury Journal, Fortune,
residential Business Insider
development.
UK/EU
Wired, Bloomberg
UK
May 1 Bloomberg Editorial Pitch Persepolis to | Run date: August | US
Business Week Calendar discuss the
Real Estate Opportunity transformation of

Reincarnation Issue

Madrid into a luxury




hub for new
development.

May 12

Europeans Who
Were Buying in
Barcelona are now
Looking to Madrid

Trend Pitch -
General

While Barcelona has
been a cultural hub,
Madrid has emerged
as a global cultural
destination with
world-class
museums, historic
landmarks, and a
vibrant arts scene.
Luxury buyers are
now drawn to the
city’s blend of
traditional Spanish
culture and modern
cosmopolitan living.

Target outlets:
The Sunday
Times, Il Sole 24
Ore,

UK/ EU

May 16

Architectural
Digest City Living
Issue

Editorial
Calendar
Opportunity

Madrid is attracting
international
interest as a
luxurious
destination to live,
thanks to its vibrant
culture, rich history,
robust
entertainment
offerings, central
location in Spain,
and relaxed, yet
urban atmosphere.

Run date: October

us

June 2

The Art of Historic
Restoration

Trend Pitch -
General

Developers are
upgrading classic
Madrid buildings to
meet modern
residential tastes
and demands while
maintaining the
bones and
architectural
significance.

Target Outlets:

Americas:
Designboom,
Architectural
Record, ArchDaily

UK/EU

The World of
Interiors, Dezeen,
Financial Times

All

June 3

Designer Profile:
Lazaro Rosa Violan
STUDIO

Feature Pitch
on Sagasta

Pitch an interview
with Sagasta’s
designer on how the
project is redefining
luxury in Madrid.

Target Outlets:

Interior Design
Magazine,
designboom,
Cultured
Magazine

UsS, UK/ EU




UK/EU
FT HTSI, Vogue,
House Beautiful
June 12 The New York Editorial Pitch an exclusive Run date: us
Times Magazine Calendar Q&A with the September
Design & Luxury Opportunity architects on the
Issue renovation of
historic buildings
and how Persepolis
is honoring Madrid’s
history through
design.
June 23 How Non-EU Newsjacking - | Offer practical Target Outlets: All
Buyers Can Still Spain is solutions for non-
Invest Well in considering a EU buyers Americas:
Spain’s Luxury 100% tax on concerned about Bloomberg,
Property Market property the tax, including Business Insider,
purchases by residency programs, Market Wat.ch,
legal strategies, and | Forbes Mexico
non-EU .
. exemptions.
residents. Position Persepolis | Financial Times,
as the go-to expert | The Times, The
for navigating Telegraph
Spain’s luxury
property market
amid changing
regulations.
AWARDS (Europe)

design, and construction

Location Details \ Cost \ Market(s)
Now open | International | Ceremonie | Celebrates excellence £630 - UK
Property s held in across the property and £3,300
Awards London, real estate industry
UK globally, with specific
categories for Europe and
the UK.
Now open | Archello Online The Archello Awards are | Early bird EU
Awards a set of global awards that | entry -
celebrate outstanding €225
architectural projects and
design innovations. The Standard
awards aim to recognize entry -
excellence in architecture, | €300



https://propertyawards.net/
https://propertyawards.net/
https://propertyawards.net/
https://archello.com/awards/archello-awards-2025
https://archello.com/awards/archello-awards-2025

across various categories,
including sustainability,
urban design, and
innovative solutions. The
focus is on projects that
push the boundaries of
design, technology, and
environmental
responsibility.

Late bird
entry -
€375

Now open

The London

Design
Awards

London,
UK

The London Design
Awards celebrate design
excellence across multiple
categories, including
residential design. The
competition highlights
creativity, innovation, and
quality of materials used
in residential properties.

$209 -
$249

UK

Now open
(deadline:
April 13,
2025)

BIG SEE
Architecture
Awards
2025

TBC

The BIG SEE Architecture
& Interior Design Awards
recognize visionary
architecture that
redefines buildings,
interiors, and
environments to inspire
creativity and improve
how we live, work, and
connect.

Early Bird
Extended:
150€
Regular:
200€
Latecomers
: 300 €

EU

Pre-
register
now open

TBC
Germany

The award honours both
young designers and the
finest achievements of
internationally renowned
architecture firms, design
studios, innovative
manufacturers and
committed real estate
companies.

€350 +

EU

Deadline:
28
February
2025

The
A'Design
Award &
Competition

Lake Como,
Italy

This is one of the largest
and most prestigious
design competitions
worldwide. Residential
properties can apply
under the Architecture,
Building, and Structure
Design category. It covers
everything from the most
innovative to sustainable
designs.

€190 -
€1,350

EU



https://thelondondesignawards.com/
https://thelondondesignawards.com/
https://thelondondesignawards.com/
https://bigsee.eu/call-for-entries-big-see-architecture-awards-2025/
https://bigsee.eu/call-for-entries-big-see-architecture-awards-2025/
https://bigsee.eu/call-for-entries-big-see-architecture-awards-2025/
https://bigsee.eu/call-for-entries-big-see-architecture-awards-2025/
https://www.iconic-world.com/
https://www.iconic-world.com/
https://competition.adesignaward.com/
https://competition.adesignaward.com/
https://competition.adesignaward.com/
https://competition.adesignaward.com/

Deadline:1 | ULI Europe | Various Recognises superior €599 EU
6 February | Awards for | European development efforts in
2025 Excellence cities; the private, public, and
ceremony | nonprofit sectors across
coincides Europe.
with ULI
Europe
Conference
Autumn RIBA TBC The RIBA International £99 - £657 | UK
2025 International Awards are prestigious
Prize awards presented by the
Royal Institute of British
Architects (RIBA) to
recognize exceptional
architecture worldwide.
These awards celebrate
the best architectural
projects outside the UK,
acknowledging design
excellence, innovation,
and sustainability across
various categories.
December | MIPIM Cannes, Internationally acclaimed, | €1,070 per | EU
2025 Awards France the MIPIM Awards honor | entry
the most outstanding and
accomplished real estate
projects worldwide.
TBC FIABCI Rotating Recognises projects that | N/A EU
World Prix | global embody excellence in all
d’Excellence | locations; real estate disciplines,
Awards ceremony | rewarding overall merit.
often held
in
conjunction
with the
FIABCI
World

Congress.



https://europe.uli.org/programmes/awards-and-competitions/awardsforexcellence/
https://europe.uli.org/programmes/awards-and-competitions/awardsforexcellence/
https://europe.uli.org/programmes/awards-and-competitions/awardsforexcellence/
https://www.architecture.com/awards-and-competitions-landing-page/awards/riba-international-awards
https://www.architecture.com/awards-and-competitions-landing-page/awards/riba-international-awards
https://www.architecture.com/awards-and-competitions-landing-page/awards/riba-international-awards
https://www.mipimawards.com/mipimawards2025/en/page/homepage
https://www.mipimawards.com/mipimawards2025/en/page/homepage
https://fiabciprix.com/
https://fiabciprix.com/
https://fiabciprix.com/
https://fiabciprix.com/

EVENTS

Date

January
28

Item
Space UK

Location
London

Details

SPACE UK is an event dedicated to the
property, architecture, and design
sectors. It typically focuses on the
commercial real estate market, bringing
together professionals in architecture,
design, and development. The event
features exhibitions, seminars, and
networking opportunities for businesses
and professionals involved in real estate
development, architecture, interior
design, and urban planning.

Cost: £699

| Market(s)

UK

Februar
y5

EG

Leadership
Forum

London

The EG Leadership Forum is a
prestigious event by Estates Gazette
(EG), bringing together senior executives
in the real estate industry to discuss
leadership, strategy, and key sector
issues.

Cost: £100 + VAT early bird (until Friday
13 December), £150 + VAT thereafter

UK

March 9
-11

The Real

Deal Future

City

Kiawah
Island,
South
Carolina

Future City is an executive retreat for
real estate principals to connect and
discuss real world solutions that will
transform the world's largest asset class.

Cost: TBD

us

March
10

Cannes

MIPIM Cannes is a premier global real
estate event, bringing together industry
leaders, including developers, investors,
architects, and government officials. It
focuses on networking, business deals,
and discussions on the latest real estate
trends, with a spotlight on innovation,
sustainability, and investment
opportunities.

Cost: €870 - €3,190

EU

March
10- 15

RETCON
2025

MGM
Grand, Las
Vegas

This conference invites real estate
owners, operators and developers to
explore technology adoption and
innovation strategies. Attendees can
follow education sessions divided into
22 educational tracks, divided by asset

us



https://www.space-plus.org/property-events-london/space-uk/
https://www.eg.co.uk/eg-events/leadership-forum-2025/
https://www.eg.co.uk/eg-events/leadership-forum-2025/
https://www.eg.co.uk/eg-events/leadership-forum-2025/
https://therealdeal-7406317.hs-sites.com/future-city
https://therealdeal-7406317.hs-sites.com/future-city
https://therealdeal-7406317.hs-sites.com/future-city
https://www.mipim.com/en-gb.html
https://retconference.com/usa/
https://retconference.com/usa/

class, location and tech focus, as well as
more than 100 tech exhibits on display.

Cost: $1,595

April 8

London

Proptech
Show

London

The London Proptech Show is a major
event focusing on the intersection of
property and technology. It brings
together real estate professionals, tech
innovators, and industry leaders to
explore the latest proptech innovations,
digital transformation, and future trends
in the real estate sector. The show
features exhibitions, panel discussions,
and networking opportunities for those
interested in property technology
solutions and industry advancements.

Cost: TBC

UK

May 16-
17

The Luxury

Property
Show

London

The Luxury Property Show is a high-
profile event dedicated to the luxury real
estate market. It brings together elite
property developers, real estate agents,
and high-net-worth individuals (HNWIs)
to showcase and explore the finest
luxury properties globally. The show
features exclusive exhibitions,
networking opportunities, and seminars
on luxury real estate trends, investment
opportunities, and lifestyle trends. It
attracts top buyers and investors looking
to explore premium properties in
desirable locations.

Cost: £20

UK

May 18-
20

FT Business
of Luxury

Barcelona

FT Business of Luxury is a high-profile
event hosted by the Financial Times,
focusing on trends and opportunities in
the luxury sector. It brings together
industry leaders to discuss sustainability,
innovation, and developments across
luxury real estate, fashion, and lifestyle.

Cost: €4239

UK

May 21-
25

SIMA EXPO

2025

Madrid

SIMA EXPO 2025 is a leading real estate
event held in Madrid, focused on the
Spanish property market. It brings
together developers, investors, and
industry professionals to explore the

EU



https://proptechshow.com/
https://proptechshow.com/
https://proptechshow.com/
https://www.theeliteevents.com/london/tickets/
https://www.theeliteevents.com/london/tickets/
https://www.theeliteevents.com/london/tickets/
https://luxuryglobal.live.ft.com/
https://luxuryglobal.live.ft.com/
https://simaexpo.com/en/sima/
https://simaexpo.com/en/sima/

latest trends, investment opportunities,
and innovations in real estate. The expo
features exhibitions, conferences, and
networking opportunities, offering
insights into residential, commercial, and
luxury properties in Spain.

Cost: TBC

May 27
- 29

Downtown
Design

Dubai

Dubai’s design community comes
together every November, when the city
hosts its own design week of which the
anchor event is Downtown Design
Dubai. The leading contemporary design
fair in the Middle East is expanding its
reach with the launch of its new edition
in Saudi Arabia in May. Located in the
Riyadh Arena, Downtown Design aims to
showcase the latest collections,
immersive installations and innovative
products, as well as pop-up events, live
talks, masterclasses and more.

Cost:

us

May 30

Premium
Real Estate

Expo

Athens

The Premium Real Estate Expo is an
event showcasing high-end real estate
opportunities, bringing together luxury
property developers, investors, and
buyers to explore exclusive investment
options and premium properties.

Cost: TBC

EU

June 4 -

AlA
Conference
on
Architecture
& Design

Boston,
MA

With 600 exhibiting companies and 30
sponsors, the AIA Conference on
Architecture & Design averages 15,000+
attendees each year.

us

June 4 -

Design
Shanghai

Shanghai

Asia’s leading international design event
has entered its second decade, and
continues to push the boundaries. The
80,000 visitors that come annually can
look forward to an ambitious new format
for Design Shanghai 2025. Four core
sections — Furniture & Lighting, Kitchen,
Bathroom & Systems Design, New
Materials & Applications, and Living &
Lifestyle — will spotlight 600 design
pieces from around the world.

us



https://rexpo.gr/en/home-page/
https://rexpo.gr/en/home-page/
https://rexpo.gr/en/home-page/

The event will also feature seven curated
initiatives including Beyond Craft Japan
and Collectible Design & Art, while also
running three large forums where over
200 design visionaries will share their
insight and experience.

June ULI Europe London The ULI Europe Conference is a UK
16-19 Conference gathering of real estate professionals,
investors, and industry leaders to discuss
trends, opportunities, and challenges in
the European real estate market.
Cost: TBC
June Design Miami, FL | Design Miami/ is the global forum for us
Miami Basel design and a must on your interior

design events winter 2024 calendar if
you love art. Each fair brings together
the most influential collectors, gallerists,
designers, curators, and critics from
around the world in celebration of design
culture and commerce. Occurring
alongside the Art Basel fairs in Miami,
USA, each December and Basel,
Switzerland, each June, Design Miami/
has become the premier venue for
collecting, exhibiting, discussing, and
creating collectible design.

Cost: TBD



https://europeconference.uli.org/
https://europeconference.uli.org/
https://designmiami.com/
https://designmiami.com/

