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Persepolis launches Palacio Torre-Almiranta:
15 luxury homes priced from 2 to 8 million in
the centre of Madrid

® March 6, 2025 & 3 minutes

Persepolis Investments is putting the 15 apartments in the Torre-Almiranta Palace
(Madrid) up for sale after the renovation of the building built in 1893 by the architect
Eduardo de Adaro — also responsible for the headquarters of the Bank of Spain —for the
Viscount of Torre-Almiranta. Located on Sagasta Street, in the Chamberi district, the
palace has been designed by Touza Arquitectos. The residences have one to four
bedrooms, ceilings that reach up to five metres in height and original mouldings that
preserve their historical character. They have surfaces that vary between 118 and 538
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square metres, with prices ranging from 2 to 8 million euros. Delivery is scheduled for the
first quarter of 2027.

With its four stories , the Palacio Torre-Almiranta is distinguished by its natural light, open
layouts and spacious rooms. The interior design is by Lazaro Rosa-Violan Studio. Among its
exclusive features, the landscaped interior patios stand out, offering residents a space to
enjoy the urban landscape, and an outdoor solarium that invites them to relax and connect
with the environment. The aesthetics of the building fuse the historical with a
contemporary interpretation, using materials such as aged wood, matte-finish marble,
artisanal ceramics and textured stones that provide a sense of distinction and style.
“Palacio Torre-Almiranta is the ideal residence for those seeking a luxurious oasis with top-
notch amenities, but who also value Madrid’s rich history and vibrant culture, elements
that are reflected in the building’s strategic restoration. It is the perfect home for those
who wish to live like royalty of yesteryear, with modern finishes of the highest quality and
every comfort at their fingertips,” says Francisco Hernandez Alvarez de Lugo of
Persepolis Investments.

In the initial phase of conceptualisation and definition of the project, Persepolis received
strategic advice from Colliers and Catella to analyse the product, its positioning and the
best development keys. With this established base, Knight Frank is responsible for the
marketing of Torre Almiranta.

“The Torre-Almiranta Palace is not simply a home, but a timeless masterpiece where
history and innovation converge. Each space has been designed to capture the essence of
classical architecture while integrating it with the luxury and functionality of the present.
Here, exclusivity is not just a concept, but an experience lived in every detail,” says Valeria
Cimonetti, Head of Sales at Knight Frank for the project.

The extensive range of amenities includes a heated indoor pool, a full spa with sauna,
changing rooms and areas dedicated to massages and treatments; a gym equipped with
state-of-the-art technology; landscaped interior courtyards; lounge areas; a rooftop
terrace with chill-out areas; a solarium and a bar/library. In addition, the Palacio Torre-
Almiranta offers exclusive services such as 24-hour surveillance, concierge service,
automated parking, elevators, private storage rooms for residents and an elegant entrance
hall/foyer, ensuring a luxury living experience at all times.
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